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NEWSLETTER 29

Peter McKiernan

Dear Colleagues,

I hope you are thriving and looking
forward to a productive and happy
summer.

The Liverpool conference was over
two years in the planning and seem to
come and go in just over two minutes.
But what an enjoyable conference it
was. Delegates from across the globe
came to us to comment positively on
the organisation, the intellectual con-
tent and the social programme.
Clearly, our team at Liverpool under
Terry McNulty did a great job in
piecing these parts together to make a
stimulating event capped by the mys-
tery and elegance of our gala dinner
surroundings in the Anglican Cathe-
dral. Pictures from the dinner can
now be found at www.euram2009.org
Clearly, we were blessed, especially
with the presence of the European
Cup. The baton has been handed to
Rome and we look forward to sup-
porting Luca Gnan and his team at
Tor Vergata University over the next
year. Please note the call for tracks
that has been issued recently.

On tracks, EURAM held a Special In-
terest Group meeting at Liverpool. Its
aim was to encourage leading scholars
to form groups that will play a forge
new groups of pan European scholars
with similar interests, support
younger colleagues, take lead roles in
track organisation at the annual con-
ference, hold events between confer-

ences and bring productive output
to the EMR. The meeting was
hosted by Henk Volberda-
EURAM's Research Director and
its was very well attended with 8
potential SIGs showing a keen in-
terest. Please contact Henk
(HVolberda@rsm.nl) if you wish
to have more details of this excit-
i n g a d v e n t u r e .

The EURAM General Assembly
found its audience eventually
through the kindness of Julian
Birkinshaw who shaved a few
minutes off of his key note talk to
allow the Executive to offer some
positive changes to the EURAM
statutes. These related to the gov-
ernance structure within the Ex-
ecutive and the modifications
were designed to allow the organ-
isational learning to remain within
the Academy rather than be ex-
ported at the end of each Presi-
dential tenure. I am please to an-
nounce that these went through
'nem con' and we will begin our
fresh Election process under the
adjusted Statutes in the near fu-
ture.

Our new programme in conjunc-
tion with the EFMD on 'Research
Leadership in Europe' has at-
tracted a good deal of attention
and some early delegates. Please
see the EURAM web site for de-
tails. It will be a robust addition to
the EURAM product range and is
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aimed at building research capacity
across the Continent and raising
awareness of the variety of research
approaches and policies in operation.
The market research results have
been analysed and there seems to be
a healthy demand for the offering with
respondents keen on learning more
about creating and developing re-
search teams, supporting colleagues in
journal writing, building international
networks, managing research budgets,
establishing a research culture, apply-
ing for grants and measuring research
output and its impact. If you want to
become an inaugural delegate, please
contact Luisa Jaffé
(luisa.jaffe@eiasm.be). I have had of-

fers from senior academics already
who wish to tutor on the programme
and I would like to encourage others
who would wish to share their hard
earned experiences with younger col-
leagues on the course to contact me
(peter@st-andrews.ac.uk).

On the journal front, it is pleasing to
see the EMR going from strength to
strength under its new editors, Al-
fonso Gambardelli and Maurizio
Zollo. One of their aims to prepare
a special issue relating to the annual
conference and the first one will be
made ready for Rome in 2010. The
keynote speech of Jeffrey Pfeffer at
Liverpool and a commissioned reply
will appear soon in EMR and it will
provide a taste of things to come.

Meanwhile, please let me know if we

can he lp w i th any th ing .

My best wishes and thanks to all
who made Liverpool such a great
success.

Peter

Professor Peter McKiernan
E U R A M P r e s i d e n t
University of St Andrews.
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Dear Colleague,

On behalf of all my colleagues at the University of Liverpool, Management School, it was our privilege and

honour to host EURAM 09 at Liverpool. I hope that the conference met your expectations both in terms of

academic programme and venue. My personal feelings are a mix of gratitude to our community, satisfaction

that the conference was a success and optimism for the future of the EURAM Community. From feedback it

would seem that ingredients that help to make for a memorable conference came together as we hoped they

would: great interest from our community; a high quality academic programme; eminent and interesting key-

note speakers; an excellent venue and memorable gala-evening. Furthermore, the European influence

brought sunshine to the City and the icy wind from the River Mersey abated for a few days!

I would also like to thank colleagues at EIASM, notably Luisa Jaffe, Professor Peter Mckiernan and the
EURAM Executive and colleagues on the local Liverpool organising team: Professor Elena Antonacopoulou;
Dr Robin Holt and Dr Allan MacPherson, Jackie Taylor and Claire Yates for their support and vital con-
tributions over the last two and half years.

May the memories of Liverpool 09 be good, lasting and inspire you to visit the University and City of Liver-
pool again in the future. I look forward to meeting you in Rome 2010.

Photographs taken at the gala evening at the Liverpool Anglican cathedral can be viewed and downloaded for
a limited period via link at the EURAM 2009 conference web-site www. Euram2009.org

Yours Sincerely

Professor Terry McNulty

Chair, EURAM 2009

By the time of the event the academic programme for EURAM 2009 consisted
of 35 tracks, 8 round-table sessions, 5 symposia and panel sessions. The pro-
gramme involved over 750 delegates from 38 countries and several continents
presenting in excess of 500 papers. This could not have happened without an
engaged and expanding EURAM community. In addition to members of the
EURAM Executive and Scientific Committee, over 1100 people were involved
in reviewing an initial submission to EURAM 09 consisting of over 100 track
proposals and nearly 800 papers. Over 150 people were involved in chairing
tracks, round-table sessions and symposia. My sincere thanks to all for helping
to make EURAM 09 happen.

Terry McNulty
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What are the main objectives
of EURAM as far as the devel-
opment of doctoral commu-

nity is concerned?

First, we believe that our main task
and responsibility is to establish a
strong community of young re-
searchers who are driven by the
interest and excitement to contrib-
ute to the development of Euro-
pean management research. To do
so, we see EURAM as a platform,
which encourages critical questions
as well as the spirit to foster out-
of-the box thinking. Having said
this, we offer a range of opportuni-
ties for doctoral students to dis-
cuss their research and to improve
their skills with regard to theory

and methods.

What will EURAM do to reach

them?

In the long run, this will be done by
the development and establishment
of a strong community of young
researchers at both doctoral and

postdoctoral level.

In the short run, we provide the
EURAM doctoral colloquium with
various specific features: a method
part, an experience session, in
which small groups of PhD re-
searchers discuss their research

with senior researchers from the
EURAM community. The third
part, the engage part, allows the
PhD students to get to know
each other better while searching
and developing ideas around rele-
vant topics with regard to their
academic development. For in-
stance, this year they discussed
their ideas for potential future
topics of the European Manage-
ment Review with EMR editor

Alfonso Gambardella.

How did the EURAM doc-
toral colloquium evolve in

the last years?

Together with my colleague
Anne-Katrin Neyer (University
of Erlangen-Nuremberg) I have
become the Chair of the EURAM
Doctoral Colloquium in 2008. In
line with the EURAM overall mis-
sion of offering a place where re-
searchers from all over Europe
and the rest of the world meet
for fruitful discussion, we have
set up a structure that supports
young researchers in their first
steps towards an academic ca-
reer. In order to so, the doctoral
colloquium takes place over two
days before the main conference
starts. In overall, we aim to pro-
vide a setting characterized by an
intriguing atmosphere, which in-
spires interesting and challenging
discussions and excellent feed-

back on the work of the partici-

pating students.

This year we had over 60 sub-
missions, including both ab-
stracts and full papers. In total
37 submissions have been cho-
sen based on the reviews of an
international committee of re-
viewers. Out of the total num-
ber of submissions, eight sub-
missions have been nominated
for the EURAM Doctoral Col-

loquium Award.

Why should any doctoral
student consider to submit

his/her work to the DC?

It is the place to be, if you want
to discuss the relevance of your
research question, the method-
ology and the design of your
own study with fellow doctoral
students and senior faculty
members. Also, it is a great op-
portunity to get to know other
passionate researchers, which
will allow you to get some in-
teresting as well as insights with
regard to your research you
might not have thought about

before.

INTERVIEW: KATHRIN M. MOSLEIN (VICE PRESIDENT, EURAM)
BY DONATELLA DEPPERU (PAST-VICE PRESIDENT, EURAM)
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What are the key issue for the

future?

Well, I would say that we have to
work hard to establish the EURAM
Doctoral Colloquium as a recog-
nized and accredited element for
the doctoral programs of business
schools around Europe. This would
allow the students to get access to
an international community of man-
agement researchers while at the
same time getting the credits

needed for their PhD program.

**********************************************************************************************************

Kathrin M. Möslein
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Some Pictures from the EURAM 2009 Conference

Delegates enjoying the networking opportunities.

The EURAM Gala Dinner venue: a rare sight of the
Liverpool Anglican Cathedral!

The organising team from the University of Liverpool Manage-
ment School, in the back from left to right Julie Byrne, Dawn
Beaumont, in front Kate Neary, Claire Yates and Jackie Taylor

Hagen Habicht, his partner Silke and Anne-Katrien
Neyer, co-chair of the Doctoral Colloquium 2009 en-
joying a welcome drink at the gala dinner.

Delegates with the European Cup! (The UEFA Champions League Cup, also known as the European Cup. This competition began
in 1955 for the top football clubs in Europe. It is the most prestigious club trophy in European football).
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Peter McKiernan, EURAM President, Niels Noorderhaven, Lynn Clegg, Tom Lee, AOM Past President, Do-
natella Depperu, Stewart Clegg, Terry McNulty, Conference Chair, Bettina von Stamm and Elena Antona-
copoulou cheering for Liverpool!

From left to right: delegates from Erasmus University, Mariano
Heyden, Prof. Frans A.J. van den Bosch, Henk Volberda,
EURAM Vice President Research and Ignacio Vaccaro

President McKiernan addressing all participants and thanking

Niels Noorderhaven, VP Conferences (left) and Donatella

Depperu, VP Publications (right) for six years of dedicated

service to EURAM.

From left to right: Kathrin Moeslein, Luca Gnan, Alessandro Hinna,
Alessandro Zattoni, Joan E. Ricart, Luisa Jaffé and Robin Wensley

Delegates enjoying the gala dinner!
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Doctoral Colloquium Awards

Imagination Lab Foundation Award for Innovative Scholarship

1st Prize:
The Impact of TMT Knowledge Diversity On Long- and Short-Run Effectiveness,

Tine Buyl, (University of Antwerp)

2nd Prize:
The Relationship between Dynamic Behavior of the Firm and International Growth

Process In SMEs, Arto Kuuluvainen, (Turku School of Economics)

3rd Prize:
Market Field and Industry Dynamics: From Technical Standards to Innovation Systems,
André Slowak, (University of Hohenheim)

Euram 2009 Conference Awards

Mark de Rond (Judge Business School, Cambridge University)
Awarded for the imaginative research into organizational settings outside of the main-
stream of organizational theory, your ability to weave philosophical and literary strands
into your scholarship, and your achievements in bringing management research to a
wide, popular readership.

Gender, Equality & Diversity in Management Track: Best Newcomer Paper sponsored by
Emerald

Professional Development in a Gendered Work Force, Sue O'Neill, Liverpool Hope University and Petra Luck,

Liverpool Hope University
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European Management Review

EURAM members receive the four yearly issues of the European Management
Review, the official journal of EURAM. This Europe-based premier research journal
is dedicated to advancing the understanding of management in organisations through
investigation and theoretical analysis.

The new editors are Alfonso Gambardella and Maurizio Zollo, pictured below.

If you enjoy reading European Management Review, why not take a
moment to recommend the journal to your librarian, or a col-
league?

If you or your students will need to refer to the articles European Management Review , you are submit-
ting a paper- or thinking about submitting one- you are already a contributor or you feel that the journal will
benefit your library’s collection, please visit the journal’s homepage to make your recommendation.

Just go to www.palgrave-journals.com/emr and click on the link on the right-hand side of the page read-
ing ‘Recommend this publication to your library.’

You can also use the European Management Review website to:

Read recommended sample content, specially chosen by the editors: The European Management
Review site has a link to no less than 13 top selected EMR papers

Sign up to email Table of Contents alerts and RSS feeds: Get the latest information about the jour-
nal’s content and news about relevant publications and conferences

Submit your papers: Find out more about Calls for Papers and instructions for authors interested in sub-
mitting papers to European Management Review

Find out about new additions to the journal: We are pleased to announce a new Section of EMR –
called Questions & Propositions which will begin with issue 6.3, to be published in September of this year.
Find out more about it on the website: www.palgrave-journals.com/emr
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Joint EFMD-EURAM Programme on Creating Research Leadership in Europe

It is important for business schools to contribute to the creation of knowledge. However, each institution is
faced with challenges to develop an appropriate research strategy and to implement that strategy. In order
to strengthen their members’ capability to develop high quality research, EFMD and EURAM have joined
efforts to offer this professional development programme.

AIMS
 To prepare individuals in European business and management schools to step into significant research
management roles through exposure to a wide range of strategic and operational concerns. Particular em-
phasis will be placed on preparing individuals for the role of “Research Director”.
 To help build a community of research leaders in European business and management schools.

WHO SHOULD ATTEND?
Recently appointed Research Directors or those who aspire to hold the position of Research Director

DRAFT PROGRAMME OUTLINE:
Research Context and Strategy

1. Research Identity (approaches to research in European Business and Management; types of school on
the European stage; the future of business schools in Europe; impact on research strategy; research
quality problematised)

2. Differing Contexts (research in the ancient, old and new; international influences; small and large
schools; experienced and mature organisations and new starters)

3. Environmental Influences (national public and private funders; the European Union; international doc-
toral standards <PhD and DBA>; policy influences through research assessment, role of pan European
Institutes-EFMD, EGOS, EURAM, EIASM)

Operational Performance
1. Performance and Faculty (faculty development and talent management; performance measurement

and management; dealing with difficult issues in assessing performance; role/relationship between
Dean and Research Director; managing toward exceptional performance)

2. Shaping and Organising (developing requisite research structures; shaping for academic excellence and
managerial relevance; organising doctoral programmes; research artefacts and culture; managing inter-
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-national, inter-institutional and large projects).

3. How will I make a Difference? – leading research in my school (Creating a personal synthesis; defining
a place to start; “eating the elephant a spoonful at the time”; measuring progress; personal survival
and support structures; contributing to the “big picture” of where we are headed in business and
management research)

THREE MODULES

 5-6 November 2009
 10-11 December 2009
 11-12 February 2010

REGISTRATION FEES

 3000 euros EFMD & EURAM Members
 3500 euros non-members

All modules will be held at the EFMD premises in Brussels, Belgium. To register, please visit www.euram-
online.org

The registration fee covers all three modules. It is not possible to register for a single module. Moreover,
attendance at all three modules is mandatory. For more information, please contact either:

Luisa Jaffe (luisa.jaffe@eiasm.be) (Administrative Coordinator, Euram) or

Robin Hartley (robin.hartley@efmd.org) (Manager, Network Services, European Foundation for Manage-
ment Development).

**********************************************************************************************************
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Dear Colleagues,

On behalf of the EURAM annual conference local organizing committee, I am pleased to announce the next
Euram Conference. The Euram2010, entitled Back to the Future, will be held in Rome, May 19th-22nd, 2010.

Following the current financial crisis that has destroyed public confidence in management theories, the aim of
the conference is to go back to the older approaches and stimulating their rethinking. Our goal is
to host stimulating conversations and debates based on our activities as scholars, recognizing our responsi-
bilities in the actual critical situation and our duties to find a solution, dismantling the fortress of the domi-
nant thought of the shareholder value and the short-term orientation of the prevalent managerial and finan-
cial models.

Call for Track Proposals

Currently, I am inviting you to submit a track proposal. The deadline for track proposals is 6 July 2009.

Please submit your proposal to euram2010@uniroma2.it quoting "track proposal" in the subject line, in

the following format:

The title;

Your name, institution, email address, phone number and research field;

A short description of the proposed track (maximum 500 words), including 4 key words to capture its es-

sence;

A short bibliographical paragraph related to the proposed topic;

An indication of the number of sessions and papers you would hope to attract;

Details of all the co-organizers (a biographical paragraph included);

A list of 10 people who have expressed their willingness to act as reviewer for the track.

Location

The conference will take place in Rome at “Tor Vergata” University.

Rome is a city that does not need presentation. As one of the most visited cities in the world, Rome offers
its incredible beauty with the magic atmosphere of a city which has succeeded in perfectly harmonizing the
glories of its empire together with the technology of the new century.

The “Tor Vergata University” was founded in 1982 in the southern part of Rome. The area chosen for the
new college, a large open space in the countryside, has allowed the university to expand and develop a wide
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access network. Actually, 44.000 students are enrolled in the 6 Schools of Economics, Law, Engineering, Lib-

eral arts, Medicine, Math.

Actually, the School of Economics has approximately 4,000 students enrolled and since 2002 it has been

ranked as one of the best Italian School of Economics by the Italian CENSIS institution.

Key Dates EURAM 2010, 19th-22nd May

Submission of Track Proposals 06-Jul-09

Announcement of Tracks & Calls 20-Jul-09

Submission of Papers 07-Dec-09

Notification to authors 22-Feb-10

Early-bird registration cut off 19-Mar-10

More information about the conference can be found at www.euram2010.org

We invite you to participate in EURAM's success by attending the next annual conference! See you in Rome,

Luca Gnan

Conference Chair EURAM 2010

****************************************************************************************
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MANAGEMENT & SOCIAL NETWORKS: STRETCHING BOUNDARIES

3rd conference on « Management & Social networks
Université de Savoie, IREGE, Annecy, France

November 6th 2009

Chaired by Prof. Giuseppe SODA (Bocconi)
Organized by Vincent Chauvet and Barthélémy Chollet

Annecy is hosting the 3rd conference on “Management & Social Networks”, following Lyon in 2005 and Cler-
mont-Ferrand in 2007. This event, sponsored by AGRH and AIMS, has now established itself as a regular op-
portunity to discuss emerging and future trends in the field, welcoming communications and presenters
speaking both in French and English.

We invite papers building on the social networks approach as a way to examine current management issues.
This perspective covers a wide range of fields, going from human resources management and organizational
behavior to strategic management. We can mention, as a very incomplete list of examples, themes such as
innovation, knowledge management, geographical clusters, corporate governance, conflict management, ca-
reer, project management..

Another range of welcome submissions are those providing new insights regarding the mechanisms at work
in social networks:

 identifying where do network outcomes come from: what are the structural and non-structural antece-
dents of networks outcomes such as performance, career success, etc. ? What other outcomes should we
investigate? What about the negative effects of social networks?
 outlining the evolution of social networks: how do social networks evolve over time? How do individual
tie-building strategies affect networks? What makes a tie live or die? How do institutional and organizational
contexts influence them?
 examining how do nodes in the network matter: do network effects depend on individual attributes, such
as gender, personality traits, reputation? How do cultural, technical, organizational dissimilarities affect net-
works returns?
 relating network to action: what are the relevant strategies to take advantage of a network? Where do
broker advantages come from? How to maintain them?
uncovering exchange processes in dyadic relationships: what are the conditions for resources (knowledge,
legitimacy, social support, etc.) to be transferred from one actor to the other? How do some relationships
lead to negative returns or conflicts?

Lastly, we also invite submissions shedding light on possible ways to increase the value of social networks
studies:

 how do social networks studies can help practitioners? How to make social network studies “useful”
for firms?

 what are the key current methodological challenges in the field? How to deal with “off the road” net-
work data (sports, arts, etc.)?

CALL FOR PAPERS , CONFERENCES , RESEARCH GRANTS , VACANCIES ETC
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 do analyzing networks for managerial purposes introduces ethical issues? Do we need to approach
managerial discourses about social networks from a critical point of view?

Communications that address the specific issues outlined above, as well as the broader theme of social net-
works applied to management issues are welcome. We expect both empirical and theoretical papers, from a
range of disciplines and perspectives within the social sciences and have no preference towards any specific
methodology.

Call for papers and more information: http://www.enquetesreseaux.fr/conference

**********************************************************************************************************
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Leadership & Organization Development Journal

Special Issue: On being emotionally intelligent: exploring the tension between organisational
interests and individual benefits through the lens of leadership roles.

Dedline of submission: 1 October 2009 (earlier submissions welcome).

Guest Edited by: Susan Cartwright and Dirk Lindebaum

There are few studies in the management literature that explore the tension between ‘emotionally intelligent’
behaviour that, serves organisational interests, and yet at the same time safeguards one’s well-being and in-
tegrity. This tension can be related to the view that organisations and individuals may not, of necessity, con-
verge on the same objectives. This lack of research should give rise to significant concern, as corporate EI
intervention schemes are ubiquitous and increasing, impelled by the view that the results thereof will posi-
tively affect the ‘bottom line’ in organisations. By now, a multi-million dollar ‘training’ industry is thriving on
claims that EI is a learned competence that can be trained at any stage, a claim that is not without its critics.
Several writers lament that in these schemes individuals are often told ‘how’ to feel. Such normative and pre-
scriptive undertaking can have, for instance, detrimental implications for the well-being of individuals, as the
suppression of truly felt emotions has been associated with negative physiological costs (e.g. increased blood
pressure and heart rate). In contrast, a recent meta-analysis has shown that higher EI (as trait) is associated
with better mental, psychosomatic, and physical health. One overarching question manifests itself therefore:
Who is the beneficiary of EI? Is it the organisation or the individual? The special issue seeks to examine these
questions through the lens of leadership roles, as leaders often operate at the interface between these two

forces. For instance, a leader may be under pressure to sustain the competitive advantage of an organisation.

Yet, those at the receiving end may experience undue stress as a result of it. The objectives of this special
issue are to (i) generate research interest into this underrepresented line of inquiry, and (ii) to publish a col-
lection of high-quality articles that stem from a variety of management disciplines and areas within a compre-
hensive volume. Articles submitted should aim to inform theory development, enhance practice where possi-

ble, and encourage future empirical work. Such articles can adopt a qualitative and/or quantitative focus.

The articles will undergo a rigorous double-blind review process, using LODJ’s normal review process and
selection criteria. Submissions must reflect the original work of the author(s), which has not previously been

published and is not under consideration for publication elsewhere.



17

Authors should follow regular LODJ guidelines, which can be found on the journal’s website.

Please submit the article via email to one of the guest editors:

Susan Cartwright
Professor of Organizational Psychology & Well-Being
Director of the Centre for Organizational Health & Well-Being
Lancaster University

Email: susan.cartwright@lancaster.ac.uk

Dirk Lindebaum
Postdoctoral Fellow in Organisational Psychology
Division of People, Management & Organisation
Manchester Business School

Email: dirk.lindebaum@mbs.ac.uk

**********************************************************************************************************

IFERA 2009

9th Annual IFERA Cyprus 2009 Global Family Business Research Conference

"Global Perspectives on the Development of Family Business: Theory - Practice - Policy"

Date: June 24-27 2009

Venue: Hawaii-Grand Resort Hotel, Limassol, Cyprus

For more information visit:

www.ifera2009.org

**********************************************************************************************************
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20th AGRH Conference of the French-speaking HR/OB Research
Scholarly Association

Workshop on Country-specific approaches to the management of competence

9th – 11 h September 2009,
Toulouse, France

A conference co-organized by Toulouse Business School and IAE, University of Toulouse 1

A workshop organized by Audrey Charbonnier-Voirin, University of Toulouse 1, Eric Davoine, Univer-
sity of Fribourg, Switzerland, Alain Klarsfeld, Toulouse Business School, Ewan Oiry, University of Aix-

Marseille II, and Jonathan Winterton, Toulouse Business School

AGRH is the most prominent French-speaking HR/OB research association. See their website www.agrh.eu.
For the first time, on the occasion of its 20th anniversary, its annual conference welcomes an international
workshop in English with translation provided for the French-speaking audience. Because the conference can
only accommodate a limited number of papers in English, we only invite papers about "country-specific ap-
proaches to the management of competence".

In any given country, what does the word 'competence' entail? What is its contribution to existing theory
and practice within this country? What are its neighboring concepts (skill, capability, qualification, agility)?
What are the legal supports to the development and management of competence in this country? To what
extent do public policies influence the methodologies with which competences are identified, developed,
evaluated and recognized in the country in question? What are the respective roles of multinationals, state
administrations and 'social partners' (i.e., trade unions and employer organizations) in the management and
development of competence in the country in question? What is the role of sector-specific actors and proc-
esses such as nation-, sector- or company- wide collective bargaining?

Papers sent will have full paper status, undergo a blind review process as all French-speaking papers, and be
published in the conference proceedings. Papers from other scientific backgrounds than HR/OB are invited:
industrial relations, sociology and political science papers can contribute to the above questions as well as
HR/OB papers. Best papers will be considered for forming a book proposal to Edward Elgar Publishing on
'Country perspectives on the management of competence'

Any questions and queries should be sent to: audrey.charbonnier@univ-tlse1.fr

**********************************************************************************************************
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Journal of Economic Geography

“International Business and Economic Geography;

The Multinational in Geographical Space”

Deadline for paper submission: June 30, 2009

Guest editors: Ram Mudambi, Temple University, USA

Sjoerd Beugelsdijk, University of Groningen, The Netherlands

Philip McCann, University of Waikato, New Zealand

A firm’s location choice and its spatial antecedents and consequences are key issues in economic geography.
International business (IB) scholars have also been long interested in the issue of location. It is a pillar of the well-
known Ownership-Location-Internalization (OLI) paradigm, recently re-emphasized by the current highest cited
paper in the Journal of International Business Studies (Dunning, 1998). However, while the regional science and eco-
nomic geography literatures (notably the Uppsala school) have studied the sub-national geographical behavior of
multinational enterprises (MNEs), they do not focus on the firm’s organizational characteristics. These literatures
tend to highlight the crucial importance of space and proximity (Gertler, 2003). The role of the firm in space is
rarely the main object of study (Beugelsdijk, 2007). For example, many economic geographers would argue that
spatial proximity is important to generate knowledge spillovers, and are often willing to make the empirical as-
sumption that co-location implies interaction. Conversely, IB scholars have a thorough knowledge of the firm, but
a relatively underdeveloped view of geographic space (McCann and Mudambi, 2005). The IB literature rarely rec-
ognizes the fundamental distinction between geographic location and geographic ‘space’. For example, IB studies
of multinationality routinely use measures like ‘number of countries’, in effect treating the US and Andorra as the

same.

Despite the large literature on clusters, an MNE’s strategy and structure within the context of its spatial em-
beddedness has not received much attention. This is a crucial omission since studies that link regional characteris-
tics to firm strategy based on macro data suffer from various forms of aggregation bias. For instance, regional
scores of R&D expenditure do not tell us the whole story about firm level innovation. Thus, “the economics of
territories reflect the ways in which they are ‘inserted’ into the organizational spaces of firms – either directly, as
the geographic locus of particular functions, or indirectly, through customer-supplier relationships with other
(local) firms (emphasis added)” (Dicken and Malmberg: 359). Hence, integrating a discussion of organizational is-
sues with the characteristics of the sub-national region is important to better understand the interplay between
the MNE and its spatial environment. The impact of the changing strategy of MNEs on global economic geography

is now considered to be one of the ‘big questions’ in IB (Buckley and Ghauri, 2004; Mudambi, 2008).

This special issue of the Journal of Economic Geography constitutes an attempt to strike a balance between the
emphasis on space in economic geography, and the focus on firm organization in IB. Our goal is to create a forum
wherein we can increase the mutual awareness of IB and economic geography scholars. This should lead to a
fruitful exchange of ideas, increasing the audience for both literatures. A significant call for just such an exchange



20

of ideas has recently been made by John Dunning (Dunning, 2009). Indeed, this piece suggests several important
research avenues of mutual interest to economic geography and international business scholars. Moreover, in
terms of impact and visibility the Journal of Economic Geography provides is the ideal setting for such a forum,
with an ISI citation impact factor which is typically of the order of three and a ranking in the top five of all

economics journals and the top three of all geography journals.

We hope that this Special Issue of the Journal of Economic Geography will contribute to an integration of
the literatures in economic geography and international business and catalyze research on the relation be-
tween multinational enterprises and geographical space. More specifically, by including geographic space in
the analysis of MNE behavior we aim to advance our understanding of the role of the MNE in a globalizing
world. We welcome both theoretical and empirical contributions, and papers adopting either a single or

Multi Level Analysis. Illustrative topics are mentioned below:

• The 'death of distance' and ‘spiky’ global innovation

• The disaggregation of the value chain and the location of value creation

• The role of the MNE in (regional) cluster formation

• Local partners and geographic space; spatially proximate vs. spatially distant local partners in large

economies

• Extra-organizational knowledge spillovers in industrial districts/clusters

• Economic geography and the 'global factory'

• Spatial antecedents and consequences of offshoring

• The dynamics of the spatial distribution of economic activity

Timeline & submission guidelines

All paper submissions should conform to the Journal of Economic Geography’s standard guidelines for authors,

details of which can be found at the JEG website: http://joeg.oxfordjournals.org/

The deadline for paper submission is June 30, 2009 and the issue is scheduled to appear in Spring 2010. Pa-

pers should be saved in Microsoft Word format and submitted to:

ram.mudambi@temple.edu

*********************************************************************************************************
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Special Issue:
Strategy as Discourse: Its Significance, Challenges and Future Directions

Submission Deadline 31 October 2009

Co-Editors:
Julia Balogun, Lancaster University Management School

Claus Jacobs, St Gallen University
Paula Jarzabkowski, Aston Business School

Saku Mantere & Eero Vaara, Hanken, Finland

Strategic management in organizations is to a significant extent discursive and rhetorical in nature. First, stra-
tegic management is a discipline – an institutional discourse – with a particular history. This discipline has de-
veloped its own social codes and knowledge that revolve around specific concepts (theories / models).
These concepts are discursive constructions that both enable and constrain organizational strategizing and
other action. The knowledge of these concepts has also become a symbol of professionalization and compe-
tence in organizations, with important implications for organizational power relations and subjectivity con-
struction. Second, strategizing in organizations is based on discursive and rhetorical work. This involves spe-
cific vocabularies, rhetorical strategies, storytelling, and metaphors. Also, it is through and within discourses
that these two aspects of strategy practice – the macro and the micro – are interlinked. At the macro level,
the pervasive discourse of strategy and its status as a symbol of professionalization give it an institutionalized
presence. At the micro level, this discourse is enacted, reproduced and modified through the everyday prac-
tice of strategic actors. This interplay between macro and micro strategy discourses is not simply a theoreti-
cal abstraction but has consequential effects for how strategy work is done.

While the role of language in general, and of discourse and communication in particular, has been acknowl-
edged in previous research in strategic management, this area remains theoretically underdeveloped and em-
pirically under-explored. This special issue argues that it is time to take language seriously in strategy re-
search. Its purpose, therefore, is to publish theoretically enriched and methodologically sound discourse
based studies of strategic management that advance the strategic management field as a whole and build
upon and extend alternative approaches such as the economic, behavioural and cognitive traditions.

In order to move forward there is a need to build on what we already know to develop a more comprehen-
sive understanding of the true potential of language based studies of strategic activity and provide a solid
conceptual foundation for more cumulative knowledge generation in this domain. We invite studies which
examine language and its relevance in strategic management from a broad range of perspectives, such as vari-
ous forms of frame and sensemaking analysis, content analysis, conversation analysis, rhetorical studies,
metaphor analysis, narrative analysis of various forms and critical discourse analysis. In order to be eligible
for the special issue, papers must address activity / processes / phenomena / practices that are strategic,
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meaning that they are consequential for the strategic outcomes, directions, survival and competitive advan-
tage of organizations, although those consequences could be emergent rather than part of an intended and
formally articulated strategy

We encourage articles which explore, but are not limited to, questions such as:

 How do particular forms of speech and discourse shape the conduct and outcome of strategic conversa-

tions?

 How are strategy texts authored, edited, translated, and consumed in organizations?

 How does the discourse of strategy construct organizations and individuals as competent strategic ac-
tors; and, what are the implications of the discourse of strategy for organizational and individual behav-

ior?

 How are actors able to draw upon and use the discourse of strategy as a resource?

 How do the discursive practices of strategy forge subjectivity in organizations? How do individuals in dif-
ferent parts of the organization use strategy language to advance their interests? How do the discursive

practices of actors enable or constrain participation in strategy work?

This special issue reaches out, and is open, to strategy scholars of any persuasion who see language, dis-
course and communication as central in their research, but also other scholars in organizing and manage-
ment conducting research from language based perspectives on issues relevant to strategic management. We
are particularly interested in papers that develop discourse or language based perspectives that shift our un-
derstanding of topics that have traditionally been approached from, for example, cognitive or knowledge-
based perspectives.

Papers should be submitted as e-mail attachments to Julia Balogun (papers should be sent for the attention
of Julia Balogun to f.riley@lancaster.ac.uk) by 31st October 2009.Call for Papers

They should conform to the normal guidelines for submission to JMS – see www.blackwellpublishing.com/
jms. Any enquiries relating to this Special Issue can be directed to any of the editors
(j.balogun@lancaster.ac.uk; claus.jacobs@unisg.ch; p.a.jarzabkowski@aston.ac.uk; saku.mantere@hanken.fi;
eero.vaara@hanken.fi )

**********************************************************************************************************
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The 3rd Israel Strategy Conference (ISC 2009)

Be’er Sheva, Israel

December 27-29, 2009

Submission Deadline: June 15, 2009

In a continuous effort to build a thriving international community of strategic management scholars and pro-
mote the field of strategic management in Israel, we are proud to announce the 3rd Israel Strategy Confer-
ence (ISC2009). The tentative program features several prominent keynote speakers including Jay Barney
(Ohio State), Michael Hitt (Texas A&M), Anita McGahan (Toronto) and Harbir Singh (Wharton).
ISC2009, sponsored by the Guilford Glazer School of Business & Management at Ben-Gurion University of
the Negev, offers a unique opportunity to explore recent developments and emerging issues in strategic

management, as well as receive feedback on work-in-progress, and network with colleagues.

We invite paper proposals for possible presentation at the conference.

Possible topics include (but are not limited to):

A. Strategy formulation and implementation

B. Strategic planning and decision processes

C. Managing risk and uncertainty

D. Strategic control and reward systems

E. Resource development and allocation

F. Knowledge management

G. Internationalization and multinational corporations

H. Strategic alliances and networks

I. Diversification and portfolio strategies

J. Competitive strategy

K. Selection and behavior of general managers

L. Corporate venturing

M. Entrepreneurship

N. Corporate governance
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Submission guidelines

ISC will consider unpublished original paper proposals relating to the above topics of interest. International
and global perspectives are encouraged. Proposals can be conceptual or empirical, quantitative or qualitative.
Published papers or papers that were accepted for publication prior to the submission deadline will not be
considered for the conference. We seek to accept a relatively small number of high-quality papers that target
top tier academic journals. Submitted papers will go through a double blind review. Submissions will be
evaluated based on their academic rigor, relevance, and contribution to the field of strategic management.

Accepted proposals will be assigned to paper sessions or interactive sessions based on this evaluation.

Paper proposals, written in English, should clearly identify the research questions and methodology. If avail-
able, the main results, implications, and contributions should be discussed. Paper proposals are limited to 2
pages of text and 1 page of references. Use double spacing with 1-inch margins and a font size no smaller
than 11 pt. The title of your paper must be included in the header and should exactly match the title pro-
vided in the online submission form. Please do not include any author identifying information. To submit the
paper proposal, upload your proposal in a Word or PDF file format to the Submissions Section of the ISC
website at: http://www.isc.org.il/ where guidelines will be provided. Presenting authors must be available to
present their papers any time during the conference. There will be no changes in the program to accommo-
date specific time preferences. An author may be designated as the presenter of only one paper, but can be
listed as a co-author of up to 3 papers. Notices to authors will be sent in August, 2009, indicating whether

the proposed paper has been accepted to a paper session or an interactive session.

ISC Best Paper Award

Select paper proposals which receive the highest assessment in the review process will be nominated as fi-
nalists for the ISC Best Paper Award and go through an additional blind-review process. The selected winner
(s) of the ISC Best Paper Award will receive a plaque and a $1,000 cash prize sponsored by Rotem Strategy,
an Israeli-based strategy consulting firm. The winning paper will be announced in the concluding session of

ISC.

After-conference trip to Eilat

Conference attendees can sign up for a tour of the Negev desert and a trip to the city of Eilat, one of Israel’s

best tourist attractions. Special conference rates apply. Come celebrate the Sylvester in the Red Sea!

Conference registration

Registration to the conference will open on August, 2009 on the ISC website at http://www.isc.org.il/. The

conference registration fee is as follows:

Early registration fee: NIS 500

Early registration fee for students: NIS 400

Late registration fee: NIS 600
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Late registration fee for students: NIS 500

Conference co-organizers

Niron Hashai (Hebrew University) - nironH@huji.ac.il

Dovev Lavie (Technion) - dlavie@tx.technion.ac.il

Ithai Stern (Northwestern University) - i-stern@kellogg.northwestern.edu

Advisory committee

Joel Baum (University of Toronto) - baum@rotman.utoronto.ca

David Brock (Ben-Gurion University) - dmb@bgu.ac.il

Avi Fiegenbaum (Technion) - avif@ie.technion.ac.il

Zur Shapira (New York University) - zshapira@stern.nyu.edu

Brian Silverman (University of Toronto) - silverman@rotman.utoronto.ca

For additional information, visit the ISC website at http://www.isc.org.il/ or contact one of the conference

co-organizers at info@isc.org.il

*********************************************************************************************************
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International Conference of Work and Family (ICWF III)

“Harmonizing Work, Family, and Personal Life in Times of Crisis”

July 6-8 2009

IESE Business School, Barcelona, Spain.

The third bi-annual International Conference of Work & Family, one of the few academic conferences to
gather scholars from around the globe will address the actual socio-economic context, and calls for papers
that address the prevention and management of work-family conflict in times of personal and socio-
economic turmoil. We are specifically interested in how individuals, couples, and organizations cope with
adversity. Can companies be expected to cut back on work-life policies or on the contrary intensify efforts
to retain scarce talent? How do individuals and couples cope with stress when their personal and profes-

sional responsibilities increase and vital resources come under threat?

The conference will be organized in 6 main tracks – (1) Work-family policies & culture; (2) International Ca-
reers & Expatriate Families; (3) Coping & Decision Making; (4) International and Cross-Cultural Research; (5)
Resilience & Enrichment; (6) Diversity & Talent Management. If you are interested to participate, you need
to submit your (full-paper) contribution to one of these 6 tracks by May 1st 2009. The ICWF conference
follows a specific format to facilitate intense collaboration with other academics in small teams. The first day
is aimed at giving each other feedback, the second in developing thought collaboratively as in a think-tank,
and the third to mix participants of different tracks in small groups and in a plenary session at the end to
share thoughts and draw conclusions. We especially encourage theoretical papers and innovative empirical
papers. PhD students are especially encouraged to participate and can enjoy cheap lodging and a special dis-

counts on the conference fee.

Please submit all requests for information and papers to: ostepanova@iese.edu

Please consult the website for more information: http://www.iese.edu/icwfIII

*********************************************************************************************************
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23rd AMZAM Conference

1-4 December 2009,

Crown Promenade Hotel, Melbourne, Australia

This year for the first time, the primary professional, Australian and New Zealand bodies for management
(ANZAM) and marketing (ANZMAC), (includes educators, researchers, students, scholars and practitioners),
combine their annual conferences into one event entitled ‘sustainable management and marketing'. The Key-
note Speaker is Prof Tim Flannery, internationally acclaimed, writer, scientist, explorer and 2007 Australian

of the Year.

The call for papers information is now available on our website www.anzam.org with online submission to be

opened from early May 2009.

As an associated organisation, the ANZAM Secretariat has asked me to contact you, to see if details of the
ANZAM 2009 conference and weblink can be placed on your website in a relevant/related section, or if the

details below (and attached) can be distributed to your members.

23rd Annual ANZAM Conference

Crown Promenade Hotel

Melbourne, Victoria, Australia

1-4 December 2009

‘Sustainable Management and Marketing’

hosted by Monash University

www.anzam.org

Conference Secretariat:

Promaco Conventions Pty Ltd

PO Box 890, Canning Bridge WA 6153

Ph: +61 8 9332 2900

Fax: +61 8 9332 2911

EMAIL: PROMACO@PROMACO.COM.AU

**********************************************************************************************************
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The 3rd Annual Copenhagen Conference on Partnerships

“Creating Value through Knowledge Sharing in Inter-organizational Partnerships”
22-23 October 2009

Arranged by: Center for Strategic Management and Globalization (SMG) Copenhagen

Business School,

DEA - Danish Business Research Academy,

in collaboration with

The Academic Council of the Association of Strategic Alliance Professionals

Submission deadline: 1st August 2009

Organizing Committee: Bo Bernhard Nielsen, Line Gry Knudsen

Firms and organizations may significantly improve their knowledge and innovative capabilities by leveraging
the skills of others through the transfer and sharing of knowledge with external partners. However, inter-
organizational knowledge management is a complex phenomenon and in practice, successful sharing of
knowledge is often not easy to achieve. The focus of this year’s conference is on how value is created
through effective governance of knowledge sharing processes in inter-organizational partnerships.
This conference invites researchers and practitioners from a variety of fields to elaborate upon theoretical
and practical issues related to the effective management of knowledge in strategic alliances and partner-
ships. While the focus will be on value-creation via knowledge management practices, we invite contribu-
tions within a range of related areas, such as (but not limited to):

 Performance measurement in alliances; how do/should firms measure the outcome of knowledge trans-
fer and sharing?

 Motivation for knowledge sharing; how do/should firms and organizations encourage individuals and
groups to share knowledge across organizational borders?

 Knowledge governance; how do/should firms organize activities for effective knowledge sharing?
 Trust and knowledge management; what is the role of social capital in inter-organizational knowledge

sharing?

The purpose of the conference is to encourage dialogue between partnership professionals and academics.
Both theoretical and empirical submissions are welcome. A cross-disciplinary and practical emphasis is par-
ticularly encouraged.

Confirmed keynote speakers are:
Professor Alice Lam, Director of Research, School of Management, Royal Holloway University of London,
United Kingdom
Professor Bernard Simonin, The Fletcher School, Tufts University, USA
Professor Ard-Pieter de Man, Eindhoven Center for Innovation Studies (ECIS), Eindhoven University of
Technology (TUE), The Netherlands

Conference website: http://uk.cbs.dk/forskning_viden/konferencer/ccp Contact email: bn.smg@cbs.dk
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Revue Management International

“Location Strategies of Multinational Enterprises (MNEs):
Towards New Practices and Theories?”

Deadline for Submission: November 15, 2010

Invited Editors:

Ana Colovic, Groupe Esc Rouen

Anthony Goerzen, University of Victoria, and Visiting Scholar at Groupe ESC Rouen

Ulrike Mayrhofer, IAE de Lyon, Université Jean Moulin Lyon 3, and Groupe ESC Rouen

In a context of economic globalisation and growing regional integration, multinational enterprises (MNEs)
face an ongoing need to reshape their investment strategies and, more specifically, to optimize the choice
of location for their activities (Goerzen and Asmussen, 2007; Colovic and Mayrhofer, 2008). In fact, MNEs
currently conduct 28% of their R&D abroad, and scholars expect this trend to become more marked in the

coming years with these activities increasingly migrating to emerging economies (UNCTAD, 2005).

The process of MNE internationalization and the examination of their foreign location choice are some of
the central issues in International Business research (Dunning, 1998). The literature on MNEs and their lo-
cation strategies has evolved considerably in recent years. The topic was developed first from an economic
perspective where researchers have attempted to explain the strategic decisions of MNEs, mainly focusing
on the reasons for internationalization and the determinants of market entry mode choices (e.g. Dunning’s
1988 eclectic paradigm). These models allow a better understanding of why companies choose to locate

activities in foreign markets and which options they have for entering new markets.

During the 1990s, a new approach emerged, called the New Economic Geography, concentrating on the
geographic dimension of location strategies (Krugman, 1991, 1995). This analysis emphasizes that economic
activities tend to agglomerate in certain regions and shows why some regions tend to attract certain activi-
ties (clusters). Several recent contributions also emphasize the importance of economic drivers (Cantwell
and Narula, 2003) such as market size (Sethi et al., 2003) and investment incentives (Loree and Guisinger,

1995).

A second research stream explains the location choice based on institutional and cultural factors (Flores
and Aguilera, 2007). This stream suggests that MNEs’ location strategies are influenced by the institutional
and the cultural environment (Kedia and Mukherji, 1999; Globerman and Shapiro, 2003). According to this
stream, MNEs prefer to locate foreign operations in host countries that are close or similar to their home
country because this will substantially minimize uncertainty and thus increase chances for success (Kostova,
1999; Xu and Shenkar, 2002). The literature on institutional and cultural effects includes legal, political and
cultural dimensions. For example, Dow and Karunaratna (2006) find that differences between the MNEs
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Related to this is the debate in the literature as to the ‘regional’ vs. ‘global’ character of MNEs’ operations.
Recently, Rugman (2005) analyzed the 500 largest multinational firms and concluded that the great majority
of these firms concentrate their activities in their home region - North America, Europe or Asia-Pacific.
The author argues that most companies are not global but rather regional or in some smaller proportion
bi-regional. This can be explained by the fact that distance still plays an important role, despite the globalisa-
tion of markets. In this perspective, the multidimensional character of the concept of distance (including
cultural, administrative, geographical, economic and technological aspects) that influences the international
expansion of activities (Ghemawat, 2001; Angué and Mayrhofer, 2008) should be taken into account. Flores
and Aguilera (2007) analyze location choices of the top 100 US MNEs in 1980 and 2000. Their findings sug-
gest, first, that the extent of MNEs' activities around the globe is more extensive than assumed by regional-
ists' arguments and well beyond Ohmae's Triad, but still less widespread than claimed by the globalists - the

two main traditions within the globalization - regionalization debate.

Taken together, this brief overview of the literature on location strategies of multinational corporations
shows that the field needs further theoretical and empirical development to better understand the com-

plexity of location choices. Therefore, we invite authors to submit articles on the following themes:

 Configuration/reconfiguration of the global value-chain of MNEs

 Comparison of location strategies of MNEs (countries of origin, industries, performance, etc.)

 Location strategies for specific functions: production, R&D, marketing, etc.

 Attractiveness of territories for MNE location (countries, regions, cities)

 Contribution of location strategies to the performance of MNEs

 Relationships between headquarters and foreign subsidiaries

 Changing roles of headquarters and foreign subsidiaries

Disaggregation and functional fragmentation of the value chain

The above is only a suggestive list - we would also encourage authors to explore issues of location strate-
gies that extend beyond this list. Both theoretical and empirical papers are welcome. Papers should be sub-
mitted by e-mail to Management International (mi-cetai@hec.ca) no later than November 15, 2010
for publication in the special issue of fall 2011. The presentation of submitted papers must strictly follow
the style guide of Management International (http://revue.hec.ca/mi). Papers selected for possible publica-
tion will be evaluated through a peer review system on a double blind basis.

*********************************************************************************************************
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32nd Institute for Small Business & Entrepreneurship Conference

Celebrating Three decades of excellence in education, research and practice: at

the cutting edge of international entrepreneurship

3rd – 6th November 2009 – Liverpool, UK www.isbe.org.uk

ISBE is proud to announce its 2009 annual conference which will build on its leadership in entrepreneurship
and small business education, research and practice over three decades. We invite researchers, educators,
practitioners and those working in small business support and policy organisations to join us in exploring
the leading perspectives in entrepreneurship and consider how they can be applied in learning, business

management, enterprise and economic development support, policy and practice.

The annual conference is the premier UK national event for entrepreneurship, education, research & prac-
tice. This year ISBE will brings a fresh new approach to their conference by reviewing, revising and updating
current track themes to ensure they are of relevance and interest to the contemporary community of prac-
titioners, policy makers and researchers. Platforming the importance of learning from real-life entrepre-

neurs, we will also, for the first time, be inviting ‘Teaching Cases’ for presentation and discussion.

The conference will embody the most successful aspects of previous conferences, including plenary sessions
with national and international experts from business, universities and policy support. A series of confer-
ence tracks will feature the best and latest research in such fields as enterprise education, business creation
& small business development, gender in enterprise, e-business and e-entrepreneurship, and social & com-
munity enterprise. In addition, ‘Creative Industries Entrepreneurship’ will appear as a dynamic new track in

the Liverpool conference.

For all enquiries about the conference please contact: Liz Carrington – Business Development and Events

Manager: Liz@isbe.org.uk or 0207 554 9940 or visit our website www.eventsforce.net/isbeconference2009

*********************************************************************************************************
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The 3rd Israel Strategy Conference (ISC 2009) – Call for Papers

Be’er Sheva, Israel

December 27-29, 2009

Submission Deadline: June 15, 2009

In a continuous effort to build a thriving international community of strategic management scholars and
promote the field of strategic management in Israel, we are proud to announce the 3rd Israel Strategy Con-
ference (ISC2009). The tentative program features several prominent keynote speakers including Jay
Barney (Ohio State), Michael Hitt (Texas A&M), Anita McGahan (Toronto) and Harbir Singh
(Wharton). ISC2009, sponsored by the Guilford Glazer School of Business & Management at Ben-Gurion
University of the Negev, offers a unique opportunity to explore recent developments and emerging issues

in strategic management, as well as receive feedback on work-in-progress, and network with colleagues.

We invite paper proposals for possible presentation at the conference.

Possible topics include (but are not limited to):

A. Strategy formulation and implementation

B. Strategic planning and decision processes

C. Managing risk and uncertainty

D. Strategic control and reward systems

E. Resource development and allocation

F. Knowledge management

G. Internationalization and multinational corporations

H. Strategic alliances and networks

I. Diversification and portfolio strategies

J. Competitive strategy

K. Selection and behavior of general managers

L. Corporate venturing

M. Entrepreneurship

Corporate governance
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Submission guidelines

ISC will consider unpublished original paper proposals relating to the above topics of interest. International
and global perspectives are encouraged. Proposals can be conceptual or empirical, quantitative or qualita-
tive. Published papers or papers that were accepted for publication prior to the submission deadline will
not be considered for the conference. We seek to accept a relatively small number of high-quality papers
that target top tier academic journals. Submitted papers will go through a double blind review. Submissions
will be evaluated based on their academic rigor, relevance, and contribution to the field of strategic man-
agement. Accepted proposals will be assigned to paper sessions or interactive sessions based on this

evaluation.

Paper proposals, written in English, should clearly identify the research questions and methodology. If avail-
able, the main results, implications, and contributions should be discussed. Paper proposals are limited to 2
pages of text and 1 page of references. Use double spacing with 1-inch margins and a font size no smaller
than 11 pt. The title of your paper must be included in the header and should exactly match the title pro-

vided in the online submission form. Please do not include any author identifying information.

To submit the paper proposal, upload your proposal in a Word or PDF file format to the Submissions Sec-
tion of the ISC website at: http://www.isc.org.il/ where guidelines will be provided. Presenting authors must
be available to present their papers any time during the conference. There will be no changes in the pro-
gram to accommodate specific time preferences. An author may be designated as the presenter of only one
paper, but can be listed as a co-author of up to 3 papers. Notices to authors will be sent in August, 2009,

indicating whether the proposed paper has been accepted to a paper session or an interactive session.

ISC Best Paper Award

Select paper proposals which receive the highest assessment in the review process will be nominated as
finalists for the ISC Best Paper Award and go through an additional blind-review process. The selected win-
ner(s) of the ISC Best Paper Award will receive a plaque and a $1,000 cash prize sponsored by Rotem
Strategy, an Israeli-based strategy consulting firm. The winning paper will be announced in the concluding

session of ISC.

ISC is a family friendly conference!

The timing between Christmas and New Year, combined with Israel’s warm weather and tourist attrac-
tions, is perfect for bringing your family to Israel. To make the conference more enjoyable to all involved,
ISC will offer family members excursions during the conference. On Monday, December 28th, families will
be offered a half day guided tour to a Kibbutz, including a visit to the cow-barn during the milking process,
visits to the Kibbutz factories and many other attractions. In the evening, families are welcome to join the
conference’s social event in marvelous authentic Bedouin tent and experience the Bedouin traditional food,
camels and drums. On Tuesday, December 29th, families will be offered a full day excursion to the Dead

Sea and Masada. These excursions will be offered at net cost and require advance registration.
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After-conference trip to Eilat

Conference attendees can sign up for a tour of the Negev desert and a trip to the city of Eilat, one of Is-

rael’s best tourist attractions. Special conference rates apply. Come celebrate the Sylvester in the Red Sea!

Conference registration

Registration to the conference will open on August, 2009 on the ISC website at http://www.isc.org.il/. The

conference registration fee is as follows:

Early registration fee: NIS 500

Early registration fee for students: NIS 400

Late registration fee: NIS 600

Late registration fee for students: NIS 500

Conference co-organizers

Niron Hashai (Hebrew University) - nironH@huji.ac.il

Dovev Lavie (Technion) - dlavie@tx.technion.ac.il

Ithai Stern (Northwestern University) - i-stern@kellogg.northwestern.edu

Advisory committee

Joel Baum (University of Toronto) - baum@rotman.utoronto.ca

David Brock (Ben-Gurion University) - dmb@bgu.ac.il

Avi Fiegenbaum (Technion) - avif@ie.technion.ac.il

Zur Shapira (New York University) - zshapira@stern.nyu.edu

Brian Silverman (University of Toronto) - silverman@rotman.utoronto.ca

For additional information, visit the ISC website at http://www.isc.org.il/ or contact one of the conference

co-organizers at info@isc.org.il

*********************************************************************************************************
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The Advanced School in Economics inVenice - SSE

Call for Applications in

Research Doctorate in BUSINESS – DEA –

Academic Year 2009/2010

Deadline: 23rd of June 2009 (by 12.30)

There are 8 places in total with 5 scholarships available for the successful candidates.

One of the 5 scholarships is financed by The School of Advanced Studies in Venice Foundation and the

Department of Business, Ca' Foscari University of Venice.

Call for applications must be received by the according to the detailed application regulations found on the

following link: http://venus.unive.it/sse/pag/applications2009.html

Further Information

The Business PhD Program of the Advanced School of Economics is devoted to advanced education in all
fields of management research. It is an international program, entirely taught in English. International

candidates are welcome and encouraged to apply.

The School coordinates both programs, which share several first-year courses and a common philosophy.
The School is based in Venice and offers only courses at a doctoral level. The official language is English.
The program emphasizes methodological rigor and innovation and covers all fundamental fields of

management research. The director of the program is: Massimo Warglien (DEA) .

The doctoral program lasts a minimum of 3 years. Full information regarding the SSE and the Business PhD

program can be found on the school website:

Visit website for more information: http://venus.unive.it/sse/index.htm

*********************************************************************************************************
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Leadership & Organization Development Journal
Special issue on Union Leadership

Deadline for Submission: 1 October 2009

Guest Editor Tom Redman (Durham Business School)

There has been a rapidly growing literature -- as the papers in LODJ amply demonstrate -- on the nature
and consequences of leadership in many contexts. Managerial leadership in the private, public, and voluntary
sectors is now widely studied. We know a lot about leadership in other organizational contexts, for exam-
ple, political and Church leaders. However, our knowledge of trade union leadership is much more limited
and few leadership scholars have conducted studies in trade unions. Equally, union leadership was once a
popular topic of research by Industrial Relations specialists, but now appears to have fallen rather out of
fashion.

Thus the effect of union leadership style on union members has been neglected in the literature. The main
focus of the limited range of studies has been on the democratic nature of leadership decision making. Here
the link between membership participation and democratic leadership style is relatively well established.
Similarly, a few studies have examined ``union barriers'', defined as the actions taken by union leaders that
result in members feeling discouraged from participating (e.g. centralized decision making, gender-biased
appointment processes of leaders) and found that these reduced member participation in union activities
and members' commitment to their unions.

A range of measures of union leadership have been employed in the literature examining decision making,
transformational leadership, militancy-moderation orientations etc. Thus, although union leadership appears
to be a potentially fruitful line of research, it is also an area that clearly needs some consolidation, not least
in the development of psychometrically adequate measures of union leadership behaviour and develop-
ments in the testing of leadership-outcomes relationships found in other contexts. Hence this special issue.

Articles are invited which address this gap. Papers can be of a theoretical or empirical nature, or investigate
practical concerns. They can be drawn from any research tradition; contributions of both a quantitative and
a qualitative nature are invited. Papers offering comparative international perspectives will be particularly
welcome. Topics could include but are not restricted to:

 Why do union members volunteer for union leadership positions?
 How can unions retain their lay union leaders?
 What are the different styles of union leadership?
 How can union leaders be developed and supported?
 What are the consequences of union leadership -- for example, in terms of member commitment and
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participation in unions?
 Under what conditions does union leadership have its greatest impact? For example, what impact is the
economic recession having on union leaders?

Enquiries, expressions of interest and submission of abstracts (500 words maximum) should be sent to the
Tom.Redman@durham.ac.uk Completed articles of between 6,000-8,000 words should be submitted by
31 January 2010 at the latest for review. Articles will be blind reviewed. The issue will be published at the

start of 2011.

*********************************************************************************************************



38

Long Range Planning

Special Issue:

Social Software: Strategy, technology, and community

Guest editors

Dominique Foray, EPFL, Switzerland

Georg von Krogh, ETH Zurich, Switzerland

Stefan Haefliger, ETH Zurich, Switzerland

Eric Monteiro NTNU, Norway

Submission deadline: July 31, 2009

New generations of Internet applications and services build on active social networks, feature personalized
content, and offer the ability to exchange data and media with other users. Tim O'Reilly coined the term
Web 2.0 for the phenomenon. A range of new business models aim at innovation and knowledge creation
with users. Companies such as Facebook created an Internet platform that allows millions of users to inter-
act and exchange personal content; Threadless enables their community to design and evaluate T-shirt de-
signs which the company then produces and sells; Last.fm and Blip.fm encourage listeners to create and
share music playlists and help match their preferences in order to play music that is more likely to fit indi-
vidual taste; Amazon solicits book reviews from online customers and asks readers to evaluate the reviews
to approximate quality ratings; YouTube, Flickr, and other sites allow public comments and rating systems

as well as individual content channels; many more applications of social software hit the net every day.

Social software refers to the technologies and services that facilitate and democratize computer-mediated
communication between individuals and groups. This special issue seeks to unite organization-, strategy-,
and innovation scholars who study the nature and impact of social software on business. The new phe-
nomenon challenges existing theories and generates questions for business organizations and micro prac-

tices.

We wish to inspire scholars with an interest in topics such as innovation, information systems, social net-
works, organizational design, or knowledge management to consider submitting their work to this special
issue. We welcome both theoretical work and empirical research using quantitative or qualitative methods.
All articles should demonstrate relevance to the understanding of social software and its implications for
business and innovation. The audience of LRP includes both well read academics as well as senior execu-
tives with the equivalent of a good MBA. Hence, readers of this special issue are technically savvy, scientifi-
cally demanding, and drawn to practically relevant phenomena. From an open-ended list of possible topics,

we offer a small sample of research questions appropriate for this special issue:
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 What are business opportunities that take advantage of social software? What predicts successful

strategic positioning in the new space of social software?

 Heterogeneous needs among users create demand for specialized products and services. What are
the characteristics of business models that successfully leverage social software for mass-

customization, product, or service innovation?

 Social software applications allow the aggregation of consumer and user ratings, feedback, and the
creation of new ideas. What are knowledge systems for generating, selecting, filtering, and learn-
ing from user feedback? How can organizations appropriate returns based on content generated by

external actors?

 Do innovation processes that emerge from networks of actors or communities differ from the
processes inside traditional organizational boundaries? What are the consequences of networks of

innovation for platform and standard evolution?

 Industry incumbents protect their markets by erecting entry barriers. Networks building on social
software infrastructure may undercut entry barriers by utilizing the Internet for one or more activi-

ties in the value chain. What are successful new strategies that enable firms to enter industries?

 Revealing information, knowledge, and technology to peers and competitors can be a promising
strategy in order to sustain knowledge exchange and motivate external experts to contribute
their know-how and time. However, the presence of for-profit firms can crowd-out volunteer par-
ticipation. How can collaboration and the social interaction of communities of volunteers and firms

be initiated and sustained?

 Web 2.0 platforms and services democratize publishing, multi-media production and other creative
endeavors. What are the institutional innovations that social software enables? What are strate-

gic implications for public institutions and NGOs?

 Entrepreneurs embrace new technologies in search of opportunities in existing and new markets.
Which social software applications best enable new innovation practices? What are the technologies

that allow entrepreneurs to successfully experiment with social software?

Authors should submit an extended abstract or a clear expression of interest to the guest editors by July
31, 2009. All abstracts will receive a first screening and feedback by the guest editors who will encourage
authors of promising abstracts to submit full manuscripts before November 30, 2009 to both the guest edi-
tors and to the editorial office of LRP. The final manuscripts will be published online as early as November
2010. The anticipated publication date of the special issue is 2011. In June 2010 a workshop is planned at

ETH Zurich to provide feedback on revised manuscripts.

Submit extended abstracts by July 31, 2009 to: Stefan Haefliger, ETH MTEC, Kreuzplatz 5, 8032 Zu-

rich, Switzerland, Tel +41 44 632 8776, Email: shaefliger@ethz.ch

Submit full manuscripts with suggestions for possible referees in both .pdf and .odt (or .doc) format be-

fore November 30, 2009 to both: shaefliger@ethz.ch and lrp@city.ac.uk
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Faculty Development Workshop: Green Publications Matter
St. Gallen, Switzerland, Dec. 6-8, 2009

Submission deadline: August 30 2009

oikos and the Academy of Management’s Organizations and the Natural Environment Division (ONE) invite
faculty and advanced PhD students to submit final stage paper manuscripts for the first oikos ONE Faculty
Development Workshop on publication strategies. Through this workshop, we aim to motivate more sus-
tainability-oriented scholars to submit their findings to leading management journals (such as the AMJ, SMJ,
JIBS, JMS, AME, EMR, LRP). Submitted papers should combine relevant and innovative research questions
with solid methodologies and rigorous enquiry to enhance management thinking and practice. Participants
will benefit from feedback on content and publication strategies from their peers and the following distin-
guished faculty:

Tima Bansal, Ivey School of Business; Editorial Board Member of Academy of Management Journal, Academy
of Management Review, Business and Society, Journal of International Business Studies, Long Range Planning,

Organizations and Environment, Strategic Organization.
Jean-Philippe Bonardi, University of Lausanne, Associate Editor, Academy of Management Review, Editorial

Board member of Academy of Management Journal, Business and Politics.
Steven W. Floyd, University of St. Gallen; General Editor, Journal of Management Studies, Editorial Board

Member of Academy of Management Journal, Strategic Management Journal, Journal of Management, Journal of
International Business Studies, Journal of World Business.

Michael V. Russo, University of Oregon; Editorial Board member of the Academy of Management Journal,
Strategic Management Journal, Organizations and Environment.

We invite papers from:

 Scholars integrating strategic environmental and social issues research and who are planning to turn ac-
cepted conference contributions (e.g. for the AOM, EGOS) into journal submissions.

 Scholars who would like to disseminate their research into leading management journals.

 Scholars who would like to develop and explore publication strategies for different audiences (e.g. theo-
retical vs. practitioner oriented journals, European vs. North American journals).

Participants will learn to review papers according to the standards of leading journals while at the same
time receiving first hand feedback from experienced faculty and journal editorial board members. The regis-
tration fee (445 EUR) includes program sessions and materials, refreshments, catering and hotel accommo-
dation

Please download the call for manuscripts for additional details:

http://www.oikos-international.org/uploads/media/oikos_PDW_GPM.pdf

To apply for participation, email or fax the completed registration form until August 30, 2009. Participation is limited to 14
scholars. Notification of acceptance will be by September 30.
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International Conference on
‘Best of Class: Balance ofTheory and Practice in

Design Management’

Organized by
KIDP (Korea Institute of Design Promotion)

in Collaboration with
DMI (Design Management Institute)

Songdo Conventia Premier Ballroom
December 4, 2009, Incheon, Korea

KIDP, in collaboration with DMI, will hold an international conference on ‘Best of Class: Balance of Theory
and Practice in Design Management’, in Incheon. Keynote speakers in the conference include Dr. Thomas
Lockwood, President of Design Management Institute and Professor Rachel Cooper, Lancaster University
and Professor Kyung-won Chung, Korea Advanced Institute of Science and Technology.

This Conference will be a forum for the exchanges of ideas and best practices in design management among
academics and practitioners from across the world. Proceedings of the conference will help participants
better understand ways to manage the design management and innovation process in the global and digital
era.

We are now seeking submissions of a range of papers within the overarching theme of globalization of de-
sign and design management, including those focused on theory-building and empirical research as well as
case studies. Interested individuals from academia, businesses, government agencies, or other parties are all
invited to contribute to this conference. The program will comprise keynote presentations, panel discus-
sions with key opinion-formers in the field, full paper presentations, and poster sessions of less developed
and work in progress papers.

Best papers of the conference, subject to meeting the necessary editorial standards, will be published in a
special issue of DMI academic journal.

Program Chair

Mr. Hyun-tae Kim
President & CEO, Korea Institute of Design Promotion

Dr. Thomas Lockwood
President, Design Management Institute
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Conference Scientific Committee Chairs:

Prof. Brigitte Borja de Mozota (email: Brigitte.borja@parsons-paris.com)
Director of Research
Parsons Paris School of Art & Design

Prof. Ken Nah (e-mail:knahidas@gmail.com)
Department of Design Management
International Design School for Advanced Studies (IDAS), Hongik University

Conference Secretariat

Mr. Taewan Kim (email:taewan@kidp.or.kr)
Head, International Affairs Team
Korea Institute of Design Promotion
Korea Design Center, 344-1, Yatap 1-dong, Bundang-gu, Seongnam-shi, Gyeonggi-do
Republic of Korea
Tel: 82 31 780 2151 Fax: 82 31 780 2154

Ms. Su-jin Park (email: sujinism@kidp.or.kr)
Assistant Manager, International Affairs Team
Korea Institute of Design Promotion
Tel: 82 31 780 2152 Fax: 82 31 780 2154

Ms. Hyun-jeong Lim (email: fev29@hotmail.com)
Communications Coordinator
Korea Institute of Design Promotion
Tel: 82 2 557 7615 Fax: 82 2 522 7614

Further Details:

Further details of the conference including registration, schedule, and hotel information are available on the
DMI Web site www.dmi.org, and KIDP Web site www.designkorea.or.kr

*********************************************************************************************************
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University of St Andrews
Scotland

LECTURESHIP - STRATEGY / ORGANISATION STUDIES (LA247/09)

Closing date: 18 June 2009
£36,532 - £44,930 pa
Previous applicants need not reapply

The School of Management is seeking to appoint an academic to this position in the field of Strat-
egy/Organisation Studies. You will have a PhD in a relevant area and a record of research and publication
in the field. You will be required to teach and examine on undergraduate and taught postgraduate degree
programmes. Specific module responsibility will be in the fields of Strategy and Organisation Studies. You
will also be required to undertake such administrative duties as assigned by the Head of School.

This lectureship is available from 1 September 2009 or as soon as possible thereafter.

Informal enquiries to Professor Peter McKiernan (Tel: 01334 462795, email peter@st-andrews.ac.uk

For more information, please visit www.st-andrews.ac.uk/employment/Code,33798,en.html

*********************************************************************************************************



44

NATIONAL REPRESENTATIVES

Australia Suzanne Young, La Trobe Uni-
versity

Italy Anna Comacchio, University Ca'Fo-
scari

Austria Regine Bendl, Vienna University
of Economics

Netherlands Ad van Iterson, Maastricht
University

Belgium Aimé Heene
Ghent University

Norway Fred Stronen
Oslo University College

Canada Ron Ferguson
Concordia University

Slovenia Tomaz Cater
University of Ljubljana

Denmark Anne-Marie Søderberg, Copen-
hagen Business School

Portugal Carlos Cabral-Cardoso
University of Minho

Finland Vesa Suutari, University of
Vaasa

Spain Alejandro Escriba-Esteve, Univer-
sity of Valencia

France Armand Hatchuel
Ecole des Mines de Paris

Sweden Hans Lundberg, Växjö University

Germany Anne-Katrien Neyer, University
of Erlangen-Nuernberg

Switzerland Georg von Krogh
ETH Zurich

Ireland James Quinn
Trinity College Dublin

UK Catherine Cassell, Manchester Busi-
ness School

USA Fariborz Damanpour, Rutgers Busi-
ness School

ANNUAL CONFERENCE CHAIRS

2008 – Ljubljana Milenko Gudic

2009 - Liverpool Terry McNulty

2010 – Rome Luca Gnan

EXECUTIVE COMMITTEE MEMBERS

President Peter McKiernan, University of St Andrews, UK

Vice-Presidents Kathrin Moeslein, Erlangen-Nuernberg University, Germany

Arja Ropo, Tampere University, Finland

Henk Volberda, Erasmus University Rotterdam, Netherlands

EMR Editors Alfonso Gamberdalla & Maurizio Zollo, Bocconi University
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PAST PRESIDENT

2001 – 2006 Joan Ricart, IESE, Spain

Newsletter Editor EURAM c/o EIASM

To be announced 31 place de Brouckère, B-1000 Bruxelles
Luisa Jaffé – Administrative Coordinator,

luisa.jaffe@eiasm.be

www.euram-online.org

Newsletter Editorial Assistant

Swapnesh Masrani, sm73@st-andrews.ac.uk


